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TIA Sees Flat Vacation Travel in ’09

BY NICK VERRASTRO

cisure travel will be flar nexe vear wicth

consumers looking for value, especially

with packaged cravel where they know
the cost before they go, according to the Travel
Industry Association’s 2009 Travel Forecast.

“To Americans, a vacation is a birthright as
demonstrated by their sustained inrerest in
travel, bur the manora going forward is thar the
American traveler will be |r.1u|||!j; down in terms
of budget and length of say,” said Peter Ye-
sawich, chairman and CEQ, of the Ypartner
ship, which works with TLA on market research,

‘But the good news is that few of them will
be trading out, in our opinion.”

While leisure rravel will hold up, the TIA pre
dices that business travel will decline 4% in 2009
and rebound in 20140, and international travel,
which has buoved the US travel indusery for the
past few years, is expected to decline nexe vear
as well, according o Dr. Suzanne Cook, the
ILA's senior vice president of research,

It is not surprising thar the travel indusery
is certainly in challenging rimes and those will
continue,” she said. “The good news is leisure

rravel s proving its resilience once again —

79 YEARS oF CONTINUOUS PUBLICATION

Traveler Sentiment Index (TSI)

105
100
95
90
85
80

75 ¢ - -
Mar ‘07 June 07

March 2007 = 100

[ [

mare 0 than business travel.”
['har's because Americans are adjusting their
leisure travel plans to the economy, so TIA ex-
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pects leisure travel to either hold at 2008 levels

or decline slightly by abour 1.3%.
So value is king to travel consumers and tha
CONTINUED ON PAGE 42

Royal Has Record Quarter but Sees Booking Drop

Rm‘.t| Caribbean Cruises last week re-
ported record third quarter 2008 net in
come but warned that fourth quarrer
bookings are off, on steep declines in con-
sumer confidence and spending amid the
continuing financial crisis.

But the line’s executives told financial ana-
lysts thar the agency distribution channel is re-
silient and well-positioned o weather an
CCOnNoImic |J”“|H||‘n.

Royal's third quarter ner rose to a record
5411.9 million, or $1.92 per share, compared
to 5395 million, ar $1.84 per share in 2007,
as RCC]

Fachard 1), Fain sud in a conference call, “the

However chairman and CEO
operating environment has changed dramac
cally in recent weeks, We arc focused on re-
sponding to this challenge, bur it is reassuring
to know that our liquidity is good, that we en-
tered this period with a solid order book, and
that we have a business model that has proven
resilient during tough times.”

Fain told financial analyses chae thar “unril
very recently, it mostly was good news: book-
ings remained strong and operating costs were
coming down with fuel Rlling sharply. The
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Richard Fain

histaric changes in the financial markets and the
resulting deterioration of consumer confidence
and spending present us with a new picture.”

He said thar Royal Caribbean is well-posi-
tioned o wearher the current climare and thar
its cruise brands have not experienced spikes in
cancellations so far,

In summuarizing the company’s third quarter
2008 resules and forward outlock, Fain added,
“The eompany's performance, during a period

of such economic uncerminty and unprece-

dented marker volatilicy, is a testament o our
business model. MNonetheless, we are taking
proactive sieps to respond to these challenges.
Our strong brand positioning, a management
team focused on cost improvement and the most
innovative fleet in the industry provide a serong
and stable platform from which o weather a dif-
fcule 2009 and o caprure the evenrual benefin
of a rebounding economy and a more optimistic

COnsuwmer.”

RCI Results and Outlook
Royal Caribbean International president
Adam Goldstein said RCI is pleased with s
record third-quarter results but is concerned
about the current economic situation. He said
CONTINUED ON PAGE 40

Recession-proof your
business with Tripology.

See page 35 for details.
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Cruises Inc.,
CruiseOne
In Growth Mode

BY NICK VERRASTRO

he Home Based
business model
is where the fuure of
the US economy is
going and Cruises
Inc./CruiseOne  are
well-positioned o
capitalize on  the
trend, actively seek:
INE EXpansion oppor-

tunities via organic

growth and acquisi-
tions going forward, senior vice president
Drwain Wall cold Travel Trade,

fall said the Host agency Cruises Inc,

and franchiser CruiseOne anticipate increas-
ing their new locations by 20% net in the
next year and the companies, owned by $1-
hillion Waorld Travel Holdings, are recruiting
II;I'I'L'I L"][rk."F*fL'['lL'llrh- ;l!]“]l]l_: \-cdth L‘xfcll[i."r'(_".&
from mortgage companies, Wall Streer firms
and banks displaced in the credit crisis.

Recently, about 30 new agents, many
from those industries, were undergoing
training at Cruises Inc./CruiseOne head-
quarters in Fr. Lauderdale and they were all
smiles, said Wall, adding, “This is a fun
business and you could see the reliel on
their faces.”

"W are targeting these people because they

Al

excellent sales people — grear candidates
for the ravel business — and we believe there
is an oppormnity here. [e will be very interest-

ing to see how these people rransition into the

travel industry.”
After a week of meetings with cruise line

partners at the highest levels, Wall said
Cruises Inc./CruiseOne executives are very
bullish about cruise vacations going for
ward, because the cruise lines believe they

are well-positioned for this economy,
"We in the travel industry have mught
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